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4.1% or 7,734,652 of USA Adults 35 or older Own an RV or MOTOR HOME.
Typical Adults 35 or older who Own an RV or MOTOR HOME are 59.6 years old (3.8% older than average)
and have a $105,362 (6.% higher than average) annual household income.
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1.9% or 103,417 of CHICAGO DMA Adults 35 or older Own an RV or MOTOR HOME.
Typical Adults 35 or older who Own an RV or MOTOR HOME are 61.2 years old (7.2% older than average)
and have a $147,596 (33.6% higher than average) annual household income.
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2.% or 82,648 of WASHINGTON, DC DMA Adults 35 or older Own an RV or MOTOR HOME.
Typical Adults 35 or older who Own an RV or MOTOR HOME are 58.7 years old (3.8% older than average)
and have a $154,007 (6.4% higher than average) annual household income.
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7.6% or 242,946 of SEATTLE-TACOMA DMA Adults 35 or older Own an RV or MOTOR HOME.
Typical Adults 35 or older who Own an RV or MOTOR HOME are 58.3 years old (2.7% older than average)
and have a $127,401 (.7% lower than average) annual household income.
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6.3% or 211,767 of PHOENIX DMA Adults 35 or older Own an RV or MOTOR HOME.
Typical Adults 35 or older who Own an RV or MOTOR HOME are 62.2 years old (7.5% older than average)
and have a $117,144 (5.6% higher than average) annual household income.
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more children under 18.

4.1% or 7,734,652 of USA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 29.5% less likely to be a college graduate, 13.9%
less likely to work full-time, 28.8% more likely to be married, 53.% more likely to be a grandparent of 1 or
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1.9% or 103,417 of CHICAGO DMA Adults 35 or older Own an RV or MOTOR HOME.

Adults 35 or older who Own an RV or MOTOR HOME are 25.8% less likely to be a college graduate,
13.6% less likely to work full-time, 48.1% more likely to be married, 77.8% more likely to be a
grandparent of 1 or more children under 18.
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2.% or 82,648 of WASHINGTON, DC DMA Adults 35 or older Own an RV or MOTOR HOME.

Adults 35 or older who Own an RV or MOTOR HOME are 18.8% less likely to be a college graduate, 7.3%
less likely to work full-time, 31.4% more likely to be married, 57.7% more likely to be a grandparent of 1
or more children under 18.
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grandparent of 1 or more children under 18.
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7.6% or 242,946 of SEATTLE-TACOMA DMA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 16.6% less likely to be a college graduate,
25.8% less likely to work full-time, 25.3% more likely to be married, 61.4% more likely to be a
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grandparent of 1 or more children under 18.
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6.3% or 211,767 of PHOENIX DMA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 36.9% less likely to be a college graduate,
24.7% less likely to work full-time, 24.% more likely to be married, 21.5% more likely to be a
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4.1% or 7,734,652 of USA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 18.9% more likely to own their home, 25.1% more

likely to own a higher valued home, 24.5% more likely to have a single-family home, 67.% more likely to have
a dog.
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1.9% or 103,417 of CHICAGO DMA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 32.3% more likely to own their home, 7.7% more

likely to own a higher valued home, 39.5% more likely to have a single-family home, 62.5% more likely to
have a dog.
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2.% or 82,648 of WASHINGTON, DC DMA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 21.8% more likely to own their home, 26.1%

more likely to own a lower valued home, 56.2% more likely to have a single-family home, 116.1% more
likely to have a dog.
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7.6% or 242,946 of SEATTLE-TACOMA DMA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 23.5% more likely to own their home, 2.3% more

likely to own a lower valued home, 18.6% more likely to have a single-family home, 61.6% more likely to
have a dog.
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: 6.3% or 211,767 of PHOENIX DMA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 18.5% more likely to own their home, 3.8% more
likely to own a lower valued home, 17.5% more likely to have a single-family home, 42.4% more likely to
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4.1% or 7,734,652 of USA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 12.5% more likely to look up D-I-Y advice online,
14.1% more likely to always vote in local elections, 17.1% less likely to belong to a gym, 2.8% less likely to

 fly domestic past yr.
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fly domestic past yr.

1.9% or 103,417 of CHICAGO DMA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 5.3% more likely to look up D-I-Y advice online,
32.9% more likely to always vote in local elections, 44.7% less likely to belong to a gym, .3% more likely to
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= who Own an RV or MOTOR HOME

2.% or 82,648 of WASHINGTON, DC DMA Adults 35 or older Own an RV or MOTOR HOME.

Adults 35 or older who Own an RV or MOTOR HOME are .8% less likely to look up D-I-Y advice online,
44.7% more likely to always vote in local elections, 21.2% less likely to belong to a gym, 1.6% more likely to
fly domestic past yr.
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7.6% or 242,946 of SEATTLE-TACOMA DMA Adults 35 or older Own an RV or MOTOR HOME.

Adults 35 or older who Own an RV or MOTOR HOME are 7.4% more likely to look up D-I-Y advice online,
12.6% more likely to always vote in local elections, 11.8% less likely to belong to a gym, 4.% less likely to fly
domestic past yr.
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6.3% or 211,767 of PHOENIX DMA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 42.% more likely to look up D-I-Y advice online,

2% less likely to always vote in local elections, 14.2% less likely to belong to a gym, 9.2% less likely to fly
domestic past yr.
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Past 30-days QSR Users: Adults 35 or older
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®who Own an RV or MOTOR HOME
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4.1% or 7,734,652 of USA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 4.3% more likely to use QSRs past mo., 12.6%
more likely to use Sit-Down Restaurants past mo., 46.6% more likely to use Casinos past yr., 28.3% more

likely to smoke cigarettes.
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1.9% or 103,417 of CHICAGO DMA Adults 35 or older Own an RV or MOTOR HOME.

Adults 35 or older who Own an RV or MOTOR HOME are 4.% more likely to use QSRs past mo., 14.2% more
likely to use Sit-Down Restaurants past mo., 46.% more likely to use Casinos past yr., 27.2% more likely to
smoke cigarettes.
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Slot Machines

Liguor Table Games (Craps, Poker, etc.)

Wine 267 8t 38.4% Bar / Nightclub

Imported Beer 1739,215 32.3% Upscale Restaurant
Domestic Light Beer 550,819 28.9% Stage Show / Concert
Domestic Regular Beer - v Sports Betting

Microbrew / Craft Beer m 15. 2% i Spa

Other Gambling

# who Own an RV or MOTOR HOME ® CHICAGO

CHICAGO DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 62
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

= who Own an RV or MOTOR HOME

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

iiliihLLLL

Plza medan  Chinese  makan  Coffes  wings/ s/ steskhouse Upscale  seafood
Mouse ! Burgers/ Donut
Caffee ar Sports Bar llaker'

= who Own an RV or MOTOR HOME B CHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Own an RV or MOTOR HOME 6.2%

[e Ul Tl 974,323 18.1%

Past 12 months Casmo Activities: Adults 35 or older

1,396,054 25.9%
353 ,08.8%
r 12.3%
5.7%

47% 31.3%
%

1,682 009

4.4%

T

(Casinos visited past 12 hs: Yes

Used Past 30-days: Adults 35 or older

m CHICAGO

Items/services household currently has (HHLD): RV (motor home)

i /[ Cannabis

Cigarettes

= who Own an RV or MOTOR HOME



Past 30-days QSR Users. Adults 35 or older

e

2 times

—3 "
3 imes YTy
#timics hmm

1%

10times or more

=who Own an RV or MOTOR HOME

B WASHINGTON, DC

Total Monthly QSR Users: Avg. Monthly QSR Meals:

81.5% 83.5%

o R _

2.% or 82,648 of WASHINGTON, DC DMA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 2.5% less likely to use QSRs past mo., 7.6% less
likely to use Sit-Down Restaurants past mo., 61.1% more likely to use Casinos past yr., 54.9% more likely to

smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 35 or older

1time

2 times
3 times
4 times
5 times
6-9times

e (11
h&%
T
T
R—r
[

10times or more
= who Own an RV or MOTOR HOME m WASHINGTON, DC
Total Monthly Sit-Down Restaurant Users:  Avg. M

hly Sit-Down R nt Meals:
" - -

3.7
_m. g

Drank Past 30-days. Adults 35 or older

Any Type of Beer
Wine
Imported Beer 13156 27.8%

Domestic Regular Beer

1,014,542 24.9%

Domestic Light Beer 19.6%

799,232

" 17.3%
Microbrew / Craft Beer 11.3%

® who Own an RV or MOTOR HOME W WASHINGTON, DC

WASHINGTON, DC DMA Scarborough R2 2025: Oct24-Aug25

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

I"Illim

Cem P Mo oo mhe S/ swlboss Ul el seted

cate’ n. nhery au.«

Asian

# who Own an RV or MOTOR HOME B WASHINGTON, DC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Own an RV or MOTOR HOME 16.8%

wasHingTon, o [T 21.2%

Past 12 months Casino Activities: Adults 35 or older

22.2%

Slot Machines
Upscale Restaurant

Table Games (Craps, Poker, etc.)

Bar / Nightclub
Stage Show / Concert 19.6%
Sports Betting W
Spa 1.1

1 6 25%

Other Gambling mxs‘l%

(Casinos visited past 12 months: Yas

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

wwho Own an RV or MOTOR HOME = WASHINGTON, DC

92

Items/services household currently has (HHLD): RV (motor home)

Used Past 30-days: Adults 35 or older

Vape

Cigarettes Marijuana / Cannabis

= who Own an RV or MOTOR HOME =WASHINGTON, DC



Past 30-days QSR Users: Adults 35 or older

I 1time

%
2 times

3 times

4 times

5 times

6-9times

10times or more

®=who Own an RV

Total Monthly QSR Users:
88.2%

13.
15.3%

or MOTOR HOME

79.3%

W SEATTLE-TACOMA

Avg. Monthly QSR Meals:

to smoke cigarettes.

7.6% or 242,946 of SEATTLE-TACOMA DMA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 11.2% more likely to use QSRs past mo., 11.4%
more likely to use Sit-Down Restaurants past mo., 35.2% more likely to use Casinos past yr., 4.6% less likely

. 1time

18.8%

2 times

16.9%

3 times

10.6%
4 times 9.5%

5 times

6.1%

6-9times

10times or more

# who Own an RV or MOTOR HOME B SEATTLE-TACOMA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
72.2%

80.4%

Drank Past 30-days: Adults 35 or older

Liquor

Any Type of Beer

Wine

Imported Beer
Domestic Regular Beer
Microbrew [ Craft Beer

Domestic Light Beer

® who Own an RV or MOTOR HOME

SEATTLE-TACOMA DMA

576,666 17.9%
r 31.59
17.6%

1,106,963 34.4%

42.5%

W SEATTLE-TACOMA

Scarborough R2 2025: Sep24-Jul25

Past 30-days Sit-Down Restaurant Users: Adults 35 or older

Top-10 Cuisines: Adults 35 or older

| it-Down Restaurants Used Past 30-days)
i i

Mexican pizza  Chinese  malan  sagel/ wings/  Upscale
Donut/  margers f ai f
Bakery  sports sar Other
Asian

=who Own an RV or MOTOR HOME BSEATTIE-TACOMA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Own an RV or MOTOR HOME _ 11.3%

searmieTacoma BTN 15.9%

Slot Machines et

Table Games (Craps, Poker, etc.) 353332 11.0%

30.7%

Bar / Nightclub

Stage Show / Concert

- v Sports Betting

i Spa
Other Gambling h es

-' Past 12 months Casino Activities: Adults 35 or older

Used Past 30-days: Adults 35 or older

%%

(Casinos visited past 12
m SEATTLE-TACOMA

= who Own an RV or MOTOR HOME

Qual Intab 225

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Items/services household currently has (HHLD): RV (motor home)

i /[ Cannabis

Cigarettes

Vape

= who Own an RV or MOTOR HOME = SEATTLE-TACOMA



6.3% or 211,767 of PHOENIX DMA Adults 35 or older Own an RV or

likely to smoke cigarettes.

MOTOR HOME.

Adults 35 or older who Own an RV or MOTOR HOME are 2.3% more likely to use QSRs past mo., 21.3%
more likely to use Sit-Down Restaurants past mo., 45.9% more likely to use Casinos past yr., 18.9% more

Past 30-days QSR Users: Adults 35 or older

: 11.6%
Hime

1time

14.7%

Past 30-days Sit-Down Restaurant Users: Adults 35 or older
. ]

2 times

13.4%

3 times

4 times

Stimes

6 - 9times

10 times or more

® who Own an RV or MOTOR HOME

W PHOENIX

Avg. Monthly QSR Meals:

Total Monthly QSR Users:
81.6%

e e - EEE

2 times

3 times

4%

i
ud

12.4%
4 times 10.6%

5 times
6-9times

10 times or more 5.0%

wwho Own an RV or MOTOR HOME

Al

Total Monthly Sit-Down Restaurant Users:
89.3% 73.6%

Drank Past 30-days: Adults 35 or older

Any Type of Beer
Liquer - pyvrrr] 42.1%
Wine pyvrem 33.5%
—

§95,197 26.6% )

Imported Beer

Domestic Regular Beer

8.0%
L 10.1%

Microbrew / Craft Beer

= who Own an RV or MOTOR HOME B PHOENIKX

PHOENIX DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab

'T'

m PHOENIX

it-Down Restaurant Meals:

Top-10 Cuisines: Adults 35 or older

it-Down Restaurants Used Past 30-days)
pima

mexican Chinese  Coffee  malan Steakhouse Wings/ Bagel/ indisn/  Upscale
House / Burgers/ Dot/  Thaif
Coffea sar sportsBar  Bakery  Other
asizn
#who Own an RV or MOTOR HOME WPHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Own an RV or MOTOR HOME 5.0%

Lol Dl 422,526 12.5%

Past 12 months Casino Activities:
Slot Machines 3

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Bar / Nightclub

Stage Show / Concert

Sports Betting

Other Gambling

103
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Adults 35 or Ider

.1%

521,388 15.5% :

3na 661 10.9% 5
m 19.6!
9.4%
m 15.2%

6.6%
&!.B%
= 2.6%

1 27

48.2%

Casinos visited past 12 months: Yes

2.9%
1.8%

= who Own an RV or MOTOR HOME

Spa

= PHOENIX

Items/services household currently has (HHLD): RV (motor home)

Used Past 30-days: Adults 35 or older

-y
REw

Marijuana / Cannabis Cigarettes

®who Own an RV or MOTOR HOME

uPHOENIX



“ﬁélnvestments wned: Adults 35 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
Second Home or Real Estate Property

529 Plan / College Savings Plan

[ 4.1% or 7,734,652 of USA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 10.6% more likely to have a 401K, 39.4% more likely
to have an Auto Loan, 8.8% less likely to Invest/Trade Stocks Online, 10.1% more likely to pay with their Debit
Card.

85,314,887 45.4%
53,350,656

5 71%
15,785,398 X7 9

m who Own an RV or MOTOR HOME

mUSA

Checking  Debit or ATM
Account

Financial Services Has and/or Uses: Adults 35 or older

Auto Loan

Home
Mortgage

Mobile
Banking

Online Bill
Paying

Online
Banking

Credit Card

Savings
Account

card

Market
Account

Deposit(CDs)

® who Own an RV or MOTOR HOME B USA

11.7% 9

6.9% 7.9% g% 7%

5.7%

Certificates of Studentloan Personal Loan Refinanced

Home
Home Improvement

Mortgage Loan or Home

Equity Loan

Professional Services Used*: Adults 35 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Estate Planning

Real Estate Agent

Divorce / Family Attorney

# who Own an RV or MOTOR HOME
Scarborough R2 2025: Sep24-Aug25

USA USA Projection

41,048,008 21.8%
40,194,923 21.0% [
25,760,378 13.7%
949, 12.3%
19,567 698 10.4%

15.3%

17,940,083 9.5%

5.5%
17%
6.5%
3.6%
.3%
1.0%

(*Past 12 Months)

WUSA
Qual Intab

732
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yﬁ'Past 3-Months Payment Methods Used: Adults 35 or older

Venmo Discover

Zelle

MasterCard  Debit Card CashApp  American

Apple Pay  Store Credit  Google Pay
Card Express

u who Own an RV or MOTOR HOME mUSA

USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 25,507

Items/services household currently has (HHLD): RV (motor home)

Square Cash  Facebook  Samsung Pay

Messenger



1.9% or 103,417 of CHICAGO DMA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 14.4% more likely to have a 401K, 113.7% more

likely to have an Auto Loan, 26.9% less likely to Invest/Trade Stocks Online, 17.9% less likely to pay with their
Debit Card.

Investments Owned: Adults 35 or older

401K Plan 5
IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Financial Services Has and/or Uses: Adults 35 or older

Money Market Funds
Bonds 23.1%
Other (Crypto / NFTs / Metals, etc.) h 7% g O Lo
Second Home or Real Estate Property F Checking  Debit or ATM Online Bill Mobile Home Autoloan  Money Certificates of Studentloan Personal Loan Refinanced  Home
Paying Banking Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan mﬁ;"“ Accoi Mortgage L:aq'\‘jx’:nﬂe
® who Own an RV or MOTOR HOME ECHICAGO ® who Own an RV or MOTOR HOME B CHICAGO
Professional Serwces Used*: Adults 35 or older Past 3-Months Payment Methods Used: Adults 35 or older
1,123,158 9%
Tax Preparation Service 1 116.022 20.7%
Online Investing / Stock Trading
Accountant 643,05 12.0% 19.9%
28.1%

Insurance Agent at a Local Office (not online)

q

9.

" 13.4%
Estate Planning W
17.3%
setcteren [J—

*Past 12 Menth:
Divorce / Family Attorney r_l‘S% (*Pos onths)
1.0%
® who Own an RV or MOTOR HOME W CHICAGO

CHICAGO DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 62
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Debit Card

Venmo Apple Pay Sturecreﬁt Google Pay  Discover Cash App American S\;uatecash Facebook  Samsung Pay
Express Messenger

¥ who Own an RV or MOTOR HOME B CHICAGO

Items/services household currently has (HHLD): RV (motor home)




2.% or
Adults

Card.

82,648 of WASHINGTON, DC DMA Adults 35 or older Own an RV or MOTOR HOME.
35 or older who Own an RV or MOTOR HOME are 13.4% less likely to have a 401K, 70.8% more likely

to have an Auto Loan, 3.5% less likely to Invest/Trade Stocks Online, 21.% more likely to pay with their Debit

mﬁdlnvestments Owned: Adults 35 or older

IRA (Individual Retirement Account) 1.697,008 2
Stocks or Stock Options
Mutual Funds 27;11.'?:

5 26.3%
618,761 15.2%
7.1%
13.3%

Money Market Funds

529 Plan / College Savings Plan

Financial Services Has and/or Uses: Adults 35 or older

2% B5% 8.5% 7.8% 99%

"

0 8.6%
Other (Crypto / NFTs / Metals, etc.) 4.9%
g ¥ 11.4% o ... . P o
- S " | Lo Lo Lo
Bonds 10.4% Checking Debitor ATM  Savings  CreditCard  Online Online Bill Mobile Home Auto Loan Money  Certificates of Personal Loan Refinanced Studentican  Home
= Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement
. 18.7% Account Mortgage Loan or Home
Second Home or Real Estate Property Equity toan
® who Own an RV or MOTOR HOME EWASHINGTON, DC ® who Own an RV or MOTOR HOME B WASHINGTON, DC
Professional Services Used*: Adults 35 or older 'm'Past 3-Months Payment Methods Used: Adults 35 or older
Online Investing / Stock Trading
.0%
Insurance Agent at a Local Office (not online) m 10.8% @ [ ]
18.4%
R 7.8% 14.1%
eal Estate Agent. 6% 11.1%
15.6% 5:5% 3.8%
Estate Planning E?l’% e s g 8 oo h 0:‘%

Visa PayPal MasterCard  Debit Card Venmo Cash App American

Y P
Divorce/ Family Attorney rlz:% (*Past 12 Menths) Zelle Apple Pay e Square Cash ;aec;:z;([ Samsung Pay
¥ who Own an RV or MOTOR HOME ®WASHINGTON, DC ¥ who Own an RV or MOTOR HOME B WASHINGTON, DC
WASHINGTON, DC DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab 2
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Items/services household currently has (HHLD): RV (motor home)




Adults

7.6% or 242,946 of SEATTLE-TACOMA DMA Adults 35 or older Own an RV or MOTOR HOME.

35 or older who Own an RV or MOTOR HOME are 14.8% more likely to have a 401K, 41.4% more likely

to have an Auto Loan, 16.3% less likely to Invest/Trade Stocks Online, 20.2% more likely to pay with their
Debit Card.

Investments Owned: Adults 35 or older

SEin

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

13.9%

2.4%
14.3%
18.5%
11.6%

529 Plan / College Savings Plan :712

® who Own an RV or MOTOR HOME

Bonds

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

W SEATTLE-TACOMA

Financial Services Has and/or Uses: Adults 35 or older

11.
5% 7.8% ¢ gy 7.5%

Auto Loan  Certificates of Personal Loan Refinanced Studentican
Deposit (CDs) Home
Mortgage

20.3%!

Home
Improvement
Loan or Home

Equity Loan

Maney
Market
Account

Home
Mortgage

Mobile
Banking

Online Bill
Paying

Online
Banking

Savings Credit Card
Account

Checking  Debit or ATM
Account card

= who Own an RV or MOTOR HOME B SEATTLE-TACOMA

Professional Services Used*: Adults 35 or older

681 885 21.2%
175 1

m

Financial Planner

Tax Preparation Service

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

- 77,648 8.6%

4%
5.5%

5.9%
5%

it
=

Estate Planning

Real Estate Agent

B\ Past 3-Months Payment Methods Used: Adults 35 or older

14.3%
10.3%

Cash App  Square Cash

5.4%
229‘ 3.8%

Store Credit

Debit Card Zelle Venmo MasterCard  Apple Pay  Google Pay

PayPal

9 P
Divorce / Family Attorney lwi:;: fPastizionthi} e Ams::sn Card Discover I\?et:s:x;r Samsuts e
® who Own an RV or MOTOR HOME B SEATTLE-TACOMA # who Own an RV or MOTOR HOME B SEATTLE-TACOMA
SEATTLE-TACOMA DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 225
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Items/services household currently has (HHLD): RV (motor home)




6.3% or 211,767 of PHOENIX DMA Adults 35 or older Own an RV or MOTOR HOME.
Adults 35 or older who Own an RV or MOTOR HOME are 18.5% more likely to have a 401K, 15.5% more likely

to have an Auto Loan, 3.2% more likely to Invest/Trade Stocks Online, 8.1% less likely to pay with their Debit
Card.

mﬁ_ AInvestments Owned: Adults 35 or older Financial Services Has and/or Uses: Adults 35 or older
401K Plan 1,1'105'.;3.2 % N
IRA (Individual Retirement Account) .0'%: ;

Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

Bonds

931 2n7%
568,049 16.9%
7,5 17.7%
502,378 14.9%
2.0%
10.1%
; 10.6%
329,157 PSS

6.3% 5.5% 5.9% 4.9% O7% 4o

Second Home or Real Estate Property 9.6% . Checking Debitor ATM  Savings  Credit Card Online Online Bill Mobile Home Auto Loan Money  Certificatesof  Home  Studentloan Refinanced Personal Loan
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Improvement Home
. 3346% Account Loan or Home Mortgage
529 Plan / College Savings Plan h L% Equity Loan
® who Own an RV or MOTOR HOME M PHOENIX ® who Own an RV or MOTOR HOME ~ ® PHOENIX

Professional Services Used*: Adults 35 or older

Financial Planner
Tax Preparation Service
OnlineInvesting / Stock Trading

Insurance Agent at a Local Office (not online)

Estate Planning
Real Estate Agent

Divorce / Family Attorney

T Past 3-Months Payment Methods Used: Adults 35 or older

711,723 21.1%

431,849 12.8%

14.7%
9.5%

19.7%

11.3%
3 6.4% 3.1%
0.2% 0.2%
= SELIN o |

Apple Pay  GooglePay  American  Store Credit  Cash App Discover  SquareCash  Facebook Samsung Pay
Express Card Messenger

ruo.!% (*Past 12 Months) VisA Paypal Venmo
D.5%

= who Own an RV or MOTOR HOME W PHOENIX # who Own an RV or MOTOR HOME = PHOENIX

PHOENIX DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 103
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Items/services household currently has (HHLD): RV (motor home)



| Adults 35 or older who Own an RV or MOTOR HOME spend an average of 3 days, 10 hours, 39 minutes and 48 seconds

each week with All Forms of Media.
86.1% of Adults 35 or older who Own an RV or MOTOR HOME spend an avg. of 7 hours and 37 minutes each week listening to All Local
AM/FM Radio, representing 7.9% of total time spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

71:01:30
Concurr
usoge 47.0%
usA

who Own an RV or

% of Total MOTOR HOME

Weekly H:M:

V 0.45‘ ! 50.2%

m who Own an RV or MOTOR HOME W USA
USA USA Projection  Scarborough R2 2025: Sep24-Aug25 Qualintab 732 USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 25,507 HUb bG r Share of Everything
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Items/services household currently has (HHLD): RV (motor home)



Adults 35 or older who Own an RV or MOTOR HOME spend an average of 3 days, 19 hours, 43 minutes and 58 seconds
each week with All Forms of Media.

87.9% of Adults 35 or older who Own an RV or MOTOR HOME spend an avg. of 7 hours and 25 minutes each week listening to All Local
AM/FM Radio, representing 7.1% of total time spent with all forms of Media.

o7

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

72

Concurrent
U o ouE i or MOTOR CHICAGO

69.2% HOME
% of Total —
Weekly H:M: 6
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»
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® who Own an RV or MOTOR HOME B CHICAGO
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Items/services household currently has (HHLD): RV (motor home)




Adults 35 or older who Own an RV or MOTOR HOME spend an average of 3 days, 6 hours, 25 minutes and 49 seconds
each week with All Forms of Media.

87.3% of Adults 35 or older who Own an RV or MOTOR HOME spend an avg. of 8 hours and 10 minutes each week listening to All Local
AM/FM Radio, representing 9.1% of total time spent with all forms of Media.

..

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

9:04

Concurrent

Usoge % \ho m\gdaﬁ%or MOTOR WASHINGTON, DC
HOME

% of Total

Weekly H:m: [ 65.7% P ©6-

® who Own an RV or MOTOR HOME B WASHINGTON, DC

WASHINGTON, DC ~ DMA  Scarborough R2 2025: Oct24-Aug25  Qual Intab 92 WASHINGTON, DC~ DMA  Scarborough R2 2025: Oct24-Aug25  Qual Intab 5,919 Hubbard Share of Everything
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Items/services household currently has (HHLD): RV (motor home)



Adults 35 or older who Own an RV or MOTOR HOME spend an average of 3 days, 3 hours, 19 minutes and 21 seconds
each week with All Forms of Media.

90.2% of Adults 35 or older who Own an RV or MOTOR HOME spend an avg. of 8 hours and 6 minutes each week listening to All Local
AM/FM Radio, representing 9.7% of total time spent with all forms of Media.

ﬂ?m Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

65:53:50

Ussge %o ovt SR8 or MOTOR SEATTLE-TACOMA
HOME

concurrent

% of Total
Weekly H:M:

29.9% ! 30.0%

Avg. Weekly
Hours:Minutes:

= who Own an RV or MOTOR HOME H SEATTLE-TACOMA
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Adults 35 or older who Own an RV or MOTOR HOME spend an average of 3 days, 3 hours, 41 minutes and 55 seconds
each week with All Forms of Media.

78.1% of Adults 35 or older who Own an RV or MOTOR HOME spend an avg. of 5 hours and 52 minutes each week listening to All Local
AM/FM Radio, representing 6.1% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

66:43:04
Concurrent
5992 %  \who Own 3RV or MOTOR
HOME

PHOENIX

16.8%
™\
&
K
® who Own an RV or MOTOR HOME B PHOENIX
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Adults 35 or older who Own an RV or MOTOR HOME spend an average of 2 days, 16 hours, 43 minutes and 39 seconds
each week with All Forms of Ad-Supported Media.

81.8% of Adults 35 or older who Own an RV or MOTOR HOME spend an avg. of 6 hours and 50 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 8.6% of total time spent with all forms of Ad-Supported Media.
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Adults 35 or older who Own an RV or MOTOR HOME spend an average of 2 days, 19 hours, 7 minutes and 55 seconds
each week with All Forms of Ad-Supported Media.
83.8% of Adults 35 or older who Own an RV or MOTOR HOME spend an avg. of 6 hours and 16 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 7.8% of total time spent with all forms of Ad-Supported Media.
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Adults 35 or older who Own an RV or MOTOR HOME spend an average of 2 days, 10 hours, 38 minutes and 32 seconds
each week with All Forms of Ad-Supported Media.

83.9% of Adults 35 or older who Own an RV or MOTOR HOME spend an avg. of 6 hours and 47 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 9.7% of total time spent with all forms of Ad-Supported Media.
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Adults 35 or older who Own an RV or MOTOR HOME spend an average of 2 days, 9 hours, 24 minutes and 48 seconds
each week with All Forms of Ad-Supported Media.

85.2% of Adults 35 or older who Own an RV or MOTOR HOME spend an avg. of 7 hours and 8 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-Supported Media.
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Adults 35 or older who Own an RV or MOTOR HOME spend an average of 2 days, 12 hours, 57 minutes and 34 seconds
each week with All Forms of Ad-Supported Media.
75.1% of Adults 35 or older who Own an RV or MOTOR HOME spend an avg. of 5 hours and 30 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 6.8% of total time spent with all forms of Ad-Supported Media.
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Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top-
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Facebook
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Amazon Prime /IMDb FireTv

Netflix

58.6 minutes/day.

Adults 35 or older who Own an RV or MOTOR HOME spend an average of 9 hours and 14 minutes
each day with All Forms of Ad-Supported Media. 81.8% listen to Local AM/FM Radio for an avg. of
(Local Radio delivers 8.6% of Time with Ad-Supported Media.)
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Adults 35 or older who Own an RV or MOTOR HOME spend an average of 9 hours and 35 minutes
each day with All Forms of Ad-Supported Media. 83.8% listen to Local AM/FM Radio for an avg. of

53.8 minutes/day. (Local Radio delivers 7.8% of Time with Ad-Supported Media.)
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58.3 minutes/day.

" Adults 35 or older who Own an RV or MOTOR HOME spend an average of 8 hours and 22 minutes
each day with All Forms of Ad-Supported Media. 83.9% listen to Local AM/FM Radio for an avg. of

(Local Radio delivers 9.7% of Time with Ad-Supported Media.)
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' Adults 35 or older who Own an RV or MOTOR HOME spend an average of 8 hours and 12 minutes

each day with All Forms of Ad-Supported Media. 85.2% listen to Local AM/FM Radio for an avg. of

61.3 minutes/day.

(Local Radio delivers 10.6% of Time with Ad-Supported Media.)
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' Adults 35 or older who Own an RV or MOTOR HOME spend an average of 8 hours and 42 minutes
each day with All Forms of Ad-Supported Media. 75.1% listen to Local AM/FM Radio for an avg. of

47.3 minutes/day. (Local Radio delivers 6.8% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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6,327,952 or 81.8% of Adults 35 or older who Own an RV or MOTOR HOME listen to Ad-Supported
Local AM/FM Radio for an average of 58.6 minutes every day representing 40.3% of all time spent
daily with Ad-Supported Audio.
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86,639 or 83.8% of Adults 35 or older who Own an RV or MOTOR HOME listen to Ad-Supported
Local AM/FM Radio for an average of 53.8 minutes every day representing 36.2% of all time spent
daily with Ad-Supported Audio.

Avg. Week Al:!wﬁgmdio (Persons & % Reach): Adults 35 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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69,336 or 83.9% of Adults 35 or older who Own an RV or MOTOR HOME listen to Ad-Supported
Local AM/FM Radio for an average of 58.3 minutes every day representing 37.6% of all time spent
daily with Ad-Supported Audio.
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207,018 or 85.2% of Adults 35 or older who Own an RV or MOTOR HOME listen to Ad-Supported
Local AM/FM Radio for an average of 61.3 minutes every day representing 41.8% of all time spent
daily with Ad-Supported Audio.
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158,945 or 75.1% of Adults 35 or older who Own an RV or MOTOR HOME listen to Ad-Supported
Local AM/FM Radio for an average of 47.3 minutes every day representing 38.5% of all time spent
daily with Ad-Supported Audio.
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6,327,952 or 81.8% of Adults 35 or older who Own an RV or MOTOR HOME listen to Ad-Supported
Local AM/FM Radio for an average of 58.6 minutes every day representing 40.3% of all time spent
| daily with Ad-Supported Audio.
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86,639 or 83.8% of Adults 35 or older who Own an RV or MOTOR HOME listen to Ad-Supported
Local AM/FM Radio for an average of 53.8 minutes every day representing 36.2% of all time spent
daily with Ad-Supported Audio.

Weekly 81.5% Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 35 or older
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69,336 or 83.9% of Adults 35 or older who Own an RV or MOTOR HOME listen to Ad-Supported

Local AM/FM Radio for an average of 58.3 minutes every day representing 37.6% of all time spent
daily with Ad-Supported Audio.
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207,018 or 85.2% of Adults 35 or older who Own an RV or MOTOR HOME listen to Ad-Supported
Local AM/FM Radio for an average of 61.3 minutes every day representing 41.8% of all time spent
daily with Ad-Supported Audio.
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158,945 or 75.1% of Adults 35 or older who Own an RV or MOTOR HOME listen to Ad-Supported

Local AM/FM Radio for an average of 47.3 minutes every day representing 38.5% of all time spent
daily with Ad-Supported Audio.
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Contemporary

Hit Radio.

6,327,952 or 81.8% of Adults 35 or older who Own an RV or MOTOR HOME listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Country, Classic Rock, Adult Contemporary, Classic Hits, and Pop
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86,639 or 83.8% of Adults 35 or older who Own an RV or MOTOR HOME listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, All Sports, Classic Rock, and Album
Adult Alternative.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 35 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

{Average Week)

News/Talk/Information

All News

Adult Contemporary

Classic Hits

Urban AC

Classic Rock

Country

Alternative

Contemporary Christian
Pop Contemporary Hit Radio
Urban Contemporary
Rhythmic Contemporary Hit Radio

All Sports

News.

69,336 or 83.9% of Adults 35 or older who Own an RV or MOTOR HOME listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Country, Classic Rock, Classic Hits, Adult Contemporary, and All

570, 791 17. 9%

" Hours+Minutes/day with Local
AM/FM Radio: Adults 35 or older

P

who Own an RV or MOTOR WASHINGTON, DC

4 0
(50 daa | 12.3% ]
(366300 | L3

# who Own an RV or MOTOR HOME

B WASHINGTON, DC

Classic Hits Country
Rhythmic
Contemporary Hit

Radio Adult

Contempor

Urban
Contem

Contemp

News/Talk/Informati | C
on ry Hit Radio | Alternativ: orary

tempora

278 14.0 Christia.. | porar...

Rhythmic
Contemporary
Hit Radio

News/Talk/Infor
mation Classic Hits

A
LIDanAL 192 186

215 19.8

Contem
Urban porary
Contem  Christia
porary n
16.9 16.9

All Sports All News
197 17.9

Pop
Contemporary
HitRadio  |CIaSSICROEK ot
19.3 172 Contempora...

= who Own an RV or MOTOR HOME

= WASHINGTON, DC

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 35 or older

Totof Persons:

(average week)
All News

Adult Contemporary

Classic Hits

Urban AC

Classic Rock

Country
News/Talk/Information
Alternative

Pop Contemporary Hit Radio
Urban Contemporary
Rhythmic Contemporary Hit Radio
All Sports

Hot AC

WASHINGTON, DC DMA
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
Adults 35 or older

who Own an RV or MOTOR WASHINGTON, DC
HOME

= who Own an RV or MOTOR HOME
Scarborough R2 2025: Oct24-Aug25

B WASHINGTON, DC
Qual Intab 92

Ad—Suggo.rted Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 35 or older

Contemporary Hit
Radio
427

Contempor
ary Hit

Radio... Sports
b 3. 12.9

Classic Rock

Adult
Contempor
Urban AC ary All News
14.1 13.2 124

Urban
Conte
mpo...

Rhythmic
Contemporary
Hit Radio Urban AC

2 19.8

Classic Hits

All Sports
19.7 186

Classic
Rock

Pop 172

Contemporary
Alternative Hit Radio All News
20.0 19.3 17.9

Adult
Contempora...

= who Own an RV or MOTOR HOME

Items/services household currently has (HHLD): RV (motor home)

m WASHINGTON, DC

soefa.ai

® Share of Everything
for Anything _



' 207,018 or 85.2% of Adults 35 or older who Own an RV or MOTOR HOME listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Classic Rock, Classic Hits, and
Alternative.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 35 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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5,834,726 or 75.4% of Adults 35 or older who Own an RV or MOTOR HOME watch Ad-Supported
Local TV Stations for an average of 122.3 minutes every day representing 32.7% of all time spent
daily with Ad-Supported Video.
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85,475 or 82.7% of Adults 35 or older who Own an RV or MOTOR HOME watch Ad-Supported Local
TV Stations for an average of 124.1 minutes every day representing 34.5% of all time spent daily
with Ad-Supported Video.
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52,245 or 63.2% of Adults 35 or older who Own an RV or MOTOR HOME watch Ad-Supported Local
TV Stations for an average of 139.6 minutes every day representing 34.7% of all time spent daily
with Ad-Supported Video.
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147,175 or 60.6% of Adults 35 or older who Own an RV or MOTOR HOME watch Ad-Supported Local
TV Stations for an average of 95.8 minutes every day representing 25.7% of all time spent daily with
Ad-Supported Video.
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176,926 or 83.5% of Adults 35 or older who Own an RV or MOTOR HOME watch Ad-Supported Local
TV Stations for an average of 107.3 minutes every day representing 34.2% of all time spent daily
with Ad-Supported Video.
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5,834,726 or 75.4% of Adults 35 or older who Own an RV or MOTOR HOME watch Ad-Supported
Local TV Stations for an average of 122.3 minutes every day representing 32.7% of all time spent
daily with Ad-Supported Video.
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85,475 or 82.7% of Adults 35 or older who Own an RV or MOTOR HOME watch Ad-Supported Local
TV Stations for an average of 124.1 minutes every day representing 34.5% of all time spent daily
with Ad-Supported Video.
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52,245 or 63.2% of Adults 35 or older who Own an RV or MOTOR HOME watch Ad-Supported Local

TV Stations for an average of 139.6 minutes every day representing 34.7% of all time spent daily
with Ad-Supported Video.
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147,175 or 60.6% of Adults 35 or older who Own an RV or MOTOR HOME watch Ad-Supported Local
TV Stations for an average of 95.8 minutes every day representing 25.7% of all time spent daily with
Ad-Supported Video.
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176,926 or 83.5% of Adults 35 or older who Own an RV or MOTOR HOME watch Ad-Supported Local
TV Stations for an average of 107.3 minutes every day representing 34.2% of all time spent daily
with Ad-Supported Video.
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Local TV Station n Programs (Persons & % Reach): Adults 35 or older
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, 5,834,726 or 75.4% of Adults 35 or older who Own an RV or MOTOR HOME watch Ad-Supported

Local TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning, Comedies,
Dramas, Sports, and Movies.
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Local TVStatmn Programs (Persons & % Reach): Adults 35 or older
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' 85,475 or 82.7% of Adults 35 or older who Own an RV or MOTOR HOME watch Ad-Supported Local
TV Stations. The Top 6-Programs are Comedies, Local News - Morning, Local News - Evening, Movies,
Game Shows, and Dramas.
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Local TVStatmn Programs (Persons & % Reach): Adults 35 or older
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' 52,245 or 63.2% of Adults 35 or older who Own an RV or MOTOR HOME watch Ad-Supported Local
TV Stations. The Top 6-Programs are Dramas, Movies, Comedies, Sports, Local News - Morning, and
Local News - Evening.
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Local TVStatmn Programs (Persons & % Reach): Adults 35 or older
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' 147,175 or 60.6% of Adults 35 or older who Own an RV or MOTOR HOME watch Ad-Supported Local
TV Stations. The Top 6-Programs are Local News - Evening, Comedies, Local News - Morning, Sports,
Movies, and Game Shows.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Dramas

Sports
26.7

Nation
al/Net
work
News
12.0

Game Shows
20.0

Dramas

393

Game Shows
22.0

Comedies
230

National
/Networ
k News

Local
News -
Late
16.2

Ee0d/Cookh Sows 1:39 Docu | Food/Cook Docu
Game Shows mm Local News - Local News - | Mystery/Susp | menta ing... Local News - Local News -  Mystery/Susp  menta
who Own an RVor MOTOR  SEATTLE-TACOMA Morning Evening ense/Crime ries Morning Evening ense/Crime ries
i o — :
oz m e 32.0 24.0 16.0 8.0 37.0 290 19.8
e PP o
» who Own an RV or MOTOR HOME ® SEATTLE-TACOMA = who Own an RV or MOTOR HOME m SEATTLE-TACOMA

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 35 or older

{averoge Week]
Local News - Evening

Toual persons:

T I ———— ¥

% Time Spent:

Sports BT R 43.1% 13.2%,
comedies e TR oo

Local News - Morning

N —

foon Lo [
S fi [T i [
8 S B8 R |

{Average Day)

Ad-Supported Local TV Station Programs (% Time Spent &

A

vg. Minutes/day Spent): Adults 35 or older

Movies Game Shows

208 .0

Movies
248

Game Shows
22.0

Minies M 30.6% Local News -
Dramas m Dramas Natio Drarias Evening Natio
m % 12.8%)| 333 nal/N 405 29.8 nal/N
National/Network News M m Avg. Hours+Minutes/day with Ad- ﬁ Local i 2 Local etwor
Supported Local TV Stations: Adults News - Co News -
” S medies A
Mystery/Suspense/Crime 73 35 orolder Corll;!egles Late 220 Late
oo o, S e ™ A
Local News - Late mm m Local News - Local News - Local News - Mystery/Suspe | Night
. . who Own an RVor MOTOR  SEATTLE-TACOMA . Morning Evening Morning Talk
-~ .. e o = B ..
Late Night Talk - ST B R T.6%
# who Own an RV or MOTOR HOME B SEATTLE-TACOMA = who Own an RV or MOTOR HOME B SEATTLE-TACOMA
* Share of Ever'ythmg
SEATTLE-TACOMA DMA Scarborough R2 2025: Sep24-1ul25 Qual Intab 225 for Anything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. - g

Items/services household currently has (HHLD): RV (motor home)



176,926 or 83.5% of Adults 35 or older who Own an RV or MOTOR HOME watch Ad-Supported Local
TV Stations. The Top 6-Programs are Dramas, Local News - Evening, Local News - Morning,
National/Network News, Movies, and Sports.
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6,597,077 or 85.3% of Adults 35 or older who Own an RV or MOTOR HOME use Ad-Supported Social
Media for an average of 142.9 minutes every day representing 26.% of all time spent daily with Ad-
Supported Digital Media.
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75,282 or 72.8% of Adults 35 or older who Own an RV or MOTOR HOME use Ad-Supported Social
Media for an average of 137.9 minutes every day representing 24.6% of all time spent daily with Ad-
Supported Digital Media.
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74,470 or 90.1% of Adults 35 or older who Own an RV or MOTOR HOME use Ad-Supported Social
Media for an average of 95.2 minutes every day representing 16.5% of all time spent daily with Ad-
Supported Digital Media.
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189,309 or 77.9% of Adults 35 or older who Own an RV or MOTOR HOME use Ad-Supported Social
Media for an average of 113.7 minutes every day representing 21.% of all time spent daily with Ad-
Supported Digital Media.

Avg. Week All mEigital (Persons & % Reach): Adults 35 or older

Non-
Premium+P
remium
Cable
Streaming
55.9

Social Media
1236

OTT TV Streaming Services

167.7 Email/Text/

IM/Zoom, et
c. (Personal
& Work)...

Online

Local TV
Streaming

Sho | Games/Fa
ppin | ntasy/Be.
YouTube/Tik g I
Tok, etc. (incl
40.1

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

138.9

News/ | B
Wea...

Non-
Premium+Pr
emium Cable
OTT TV Streaming Services Streaming

Streaming Audio (Local 1066 S6.1

Radio/ Podcasts/Streaming
Services)
143.3

Online Search

Streaming
45.9
YouTu
EmallfText/lN pe/Tik
M/Zoom,etc. Tok,
(Personal & etc.
Work)... 28.8

Social Media
128.0

= who Own an RV or MOTOR HOME

B SEATTLE-TACOMA

Avg. Week Ad- Suggorted Digital (Persons & % Reach): Adults 35 or older Avg.

search (Google, Bing, etc.)

News/Westher/Sports (Websites/Apps)

Email/Text /iIM/Zoom,etc. (Personal & Work)

Social Media

OTT TV Streaming Services

‘Shopping (incl. Food/Auctions/Travel, etc.)

YouTube/TikTok, etc.

Streaming Audio [Local Radio/ Podcasts/Streaming
Services)

g/Financial/Real E:

(Websites /Apps)

Games /Fantasy/Betting Sites
Local TV Streaming
Non-Premium+Premium Cable Streaming

Online Classes, Schaols, Colleges, Universities

SEATTLE-TACOMA

Totol Persons.

iz e

e —
]
P e 9

Avg. Hours+Minutes/day with Ad- m
Supported Digital: Adults 35 or older m

%

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

DMA Scarborough R2 2025: Sep24-Jul25

(10,02
SEATTLE-TACOMA.

who Own an RV or MOTOR
P 8:8% Howe
= who Own an RV or MOTOR HOME m SEATTLE-TACOMA

Qudl intab 225

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadeasting, Inc. LLC. All rights reserved.

Non-
Premium+Premi
um Cable
Streaming

Streaming Audio (Local
Radio/
Podcasts/Streaming
Services)
748
Social Media
113.7

YouTube/Tik (Gc

Local TV Bing,
Streaming
359
Email/Text/IM/Z
oom,etc.
(Personal &
Work)...

Shopping
(incl.
Food/Au...

OTT TV Streaming Services ather;

110.5 Bankin

Non-
Premium+Premi
um Cable
Streaming
52.8

Streaming Audio (Local
Radio/
Podcasts/Streaming
Services)

81.2

Social Media
1125

Streaming
43.2

Email/Text/IM/Zo
om,etc. (Personal
& Work)
38.4

Shopping
(incl.
Food/A...

OTT TV Streaming Services
87.7

= who Own an RV or MOTOR HOME

Items/services household currently has (HHLD): RV (motor home)

m SEATTLE-TACOMA
* Share of Everything

- for Anything _



194,308 or 91.8% of Adults 35 or older who Own an RV or MOTOR HOME use Ad-Supported Social
Media for an average of 121.3 minutes every day representing 25.7% of all time spent daily with Ad-
Supported Digital Media.
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6,369,730 or 82.4% of Adults 35 or older who Own an RV or MOTOR HOME use Ad-Supported
Facebook for an average of 55.2 minutes every day representing 39.% of all time spent daily with
Ad-Supported Social Media.
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75,282 or 72.8% of Adults 35 or older who Own an RV or MOTOR HOME use Ad-Supported
Facebook for an average of 48. minutes every day representing 38.9% of all time spent daily with
Ad-Supported Social Media.
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65,523 or 79.3% of Adults 35 or older who Own an RV or MOTOR HOME use Ad-Supported
Facebook for an average of 35.4 minutes every day representing 35.9% of all time spent daily with
Ad-Supported Social Media.
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165,837 or 78.3% of Adults 35 or older who Own an RV or MOTOR HOME use Ad-Supported
Facebook for an average of 52.2 minutes every day representing 41.3% of all time spent daily with
Ad-Supported Social Media.
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6,369,730 or 82.4% of Adults 35 or older who Own an RV or MOTOR HOME use Ad-Supported
Facebook for an average of 55.2 minutes every day representing 39.% of all time spent daily with
Ad-Supported Social Media.

Weekly 82.4% Avg. Hours+Minutes/day with Ad-Supported
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75,282 or 72.8% of Adults 35 or older who Own an RV or MOTOR HOME use Ad-Supported
Facebook for an average of 48. minutes every day representing 38.9% of all time spent daily with
Ad-Supported Social Media.
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. 65,523 or 79.3% of Adults 35 or older who Own an RV or MOTOR HOME use Ad-Supported
Facebook for an average of 35.4 minutes every day representing 35.9% of all time spent daily with
Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 79.3% Social Media: Adults 35 or older
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189,309 or 77.9% of Adults 35 or older who Own an RV or MOTOR HOME use Ad-Supported
Facebook for an average of 31.9 minutes every day representing 30.9% of all time spent daily with
Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 77.9% Social Media: Adults 35 or older
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. 165,837 or 78.3% of Adults 35 or older who Own an RV or MOTOR HOME use Ad-Supported
Facebook for an average of 52.2 minutes every day representing 41.3% of all time spent daily with
Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 606,666;
Social Media: 457,337; Local Radio: 411,152; Non-Prem. Cable: 254,600; Local TV: 233,218
reaching Adults 35 or older who Own an RV or MOTOR HOME.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Radio: 5,527; Social Media: 5,198; Non-Prem. Cable: 4,026; Local TV: 3,883 reaching
Adults 35 or older who Own an RV or MOTOR HOME.

All Other Digital Media: 9,300; Local

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 4,988; Local Radio: 4,497; Non-Prem. Cable: 2,400; Local TV: 2,126 reaching
Adults 35 or older who Own an RV or MOTOR HOME.

All Other Digital Media: 6,341;
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 17,274;
Local Radio: 13,547; Social Media: 11,892; Non-Prem. Cable: 6,941; Local TV: 5,406
reaching Adults 35 or older who Own an RV or MOTOR HOME.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 20,867,
Social Media: 16,244; Local Radio: 10,365; Non-Prem. Cable: 10,325; Local TV: 8,838
reaching Adults 35 or older who Own an RV or MOTOR HOME.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 35 or older who Own an RV or MOTOR HOME
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Home for

7,427,680 or 96.% of Adults 35 or older who Own an RV or MOTOR HOME spend an average of 64.7
minutes per day driving, seeing Billboards and Signs. 71.6% Listen to Local Radio Stations Out-of-

an average of 38.8 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older
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Top-13 Out-of-Home Medm (Persons & % Reach): Adults 35 or older
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102,191 or 98.8% of Adults 35 or older who Own an RV or MOTOR HOME spend an average of 88.7
minutes per day driving, seeing Billboards and Signs. 73.3% Listen to Local Radio Stations Out-of-
Home for an average of 35.6 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Top-13 Out-of Home Media (Persons & % Reach): Adults 35 or older
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[ 79,665 or 96.4% of Adults 35 or older who Own an RV or MOTOR HOME spend an average of 55.9
minutes per day driving, seeing Billboards and Signs. 73.4% Listen to Local Radio Stations Out-of-
Home for an average of 38.5 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach}: Adults 35 or older

(average week]
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Shopping Malls

Podcasts

Gas Stations/Convenience Stores
Drug Stores

Spotify

SiriusXm

Amazon Music
Restaurants & Bars

Retail Stores

Total Persons:

B ———
m_zm-

= who Own an RV or MOTOR HOME

1.6%
Avg. Hours+Minutes/day with Out- m
of-Home Media: Adults 35 or older m

e
Fess
= IS0SN

who Ownan FW or MOTOR SEATTLE-TACOMA m

= SEATTLE-TACOMA

 Time spen: (Averoge Doy)
6.5%

232,831 or 95.8% of Adults 35 or older who Own an RV or MOTOR HOME spend an average of 46.9
minutes per day driving, seeing Billboards and Signs. 74.5% Listen to Local Radio Stations Out-of-
Home for an average of 40.5 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older
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200,672 or 94.8% of Adults 35 or older who Own an RV or MOTOR HOME spend an average of 59.4
minutes per day driving, seeing Billboards and Signs. 65.7% Listen to Local Radio Stations Out-of-
Home for an average of 31.3 minutes/day.
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7,427,680 or 96.% of Adults 35 or older who Own an RV or MOTOR HOME spend an average of 64.7
minutes per day driving, seeing Billboards and Signs representing 45.1% of all Time Spent with Ad-
Supported Out-of-Home Media.
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102,191 or 98.8% of Adults 35 or older who Own an RV or MOTOR HOME spend an average of 88.7

minutes per day driving, seeing Billboards and Signs representing 53.2% of all Time Spent with Ad-
Supported Out-of-Home Media.
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79,665 or 96.4% of Adults 35 or older who Own an RV or MOTOR HOME spend an average of 55.9 minutes

per day driving, seeing Billboards and Signs representing 40.4% of all Time Spent with Ad-Supported Out-
of-Home Media.
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232,831 or 95.8% of Adults 35 or older who Own an RV or MOTOR HOME spend an average of 46.9

minutes per day driving, seeing Billboards and Signs representing 39.1% of all Time Spent with Ad-
Supported Out-of-Home Media.
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200,672 or 94.8% of Adults 35 or older who Own an RV or MOTOR HOME spend an average of 59.4
minutes per day driving, seeing Billboards and Signs representing 44.4% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 35 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older
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Top-26 Residential Zip Codes: Adults 35 or older
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102,191 or 98.8% of Adults 35 or older who Own an RV or MOTOR HOME spend an average of 88.7
minutes per day driving an average of 51.6 miles each day and are 394.1% more likely to use I-65
than the Metro average.
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older
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Items/services household currently has (HHLD): RV (motor home)

79,665 or 96.4% of Adults 35 or older who Own an RV or MOTOR HOME spend an average of 55.9
minutes per day driving an average of 32.5 miles each day and are 94.7% more likely to use Route 17

Top-26 Employment Zip Codes: Adults 35 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older
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Top-26 Residential Zip Codes: Adults 35 or older
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98584

Items/services household currently has (HHLD): RV (motor home)

232,831 or 95.8% of Adults 35 or older who Own an RV or MOTOR HOME spend an average of 46.9
minutes per day driving an average of 27.3 miles each day and are 148.8% more likely to use
Narrows Bridge than the Metro average.

Top-26 Employment Zip Codes: Adults 35 or older
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200,672 or 94.8% of Adults 35 or older who Own an RV or MOTOR HOME spend an average of 59.4
minutes per day driving an average of 34.6 miles each day and are 75.7% more likely to use Price
Freeway (SE Loop 101) than the Metro average.
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1,992,316 or 25.8% of Adults 35 or older who Own an RV or MOTOR HOME read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.6 minutes every day representing 34.1% of all time
spent daily with All forms of Print Media.
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Avg. Week All Print Medfa (Persons & % Reach): Adults 35 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): A
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24,101 or 23.3% of Adults 35 or older who Own an RV or MOTOR HOME read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.2 minutes every day representing 25.% of all time
spent daily with All forms of Print Media.
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29,605 or 35.8% of Adults 35 or older who Own an RV or MOTOR HOME read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 11.6 minutes every day representing 42.8% of all
time spent daily with All forms of Print Media.
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58,798 or 24.2% of Adults 35 or older who Own an RV or MOTOR HOME read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.7 minutes every day representing 30.2% of all time
spent daily with All forms of Print Media.
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37,499 or 17.7% of Adults 35 or older who Own an RV or MOTOR HOME read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.1 minutes every day representing 29.3% of all time
spent daily with All forms of Print Media.
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(Daily+Sunday)
81

New York Times
(Sunday)
86

Magazines
64

USA Today (Daily)
52

Local Daily
Newspaper(s)
(Sunday)
86

{excluding
Catalogs)
78

Wall Street Journal
(Daily)
57

New York Times
(Daily)
a4

New York Times (Sunday)
35

Local Daily Newspaper(s)
(Sunday)
127

Direct Mail Advertising
(excluding Cataiogs)
80

USA Today

Magazines (Daily)
62

New York Times
(Daily+Sunday)
12

New York Times
(Daily)
49

Wall Street
Journal (Daily)
a1

Local Daily Newspaper(s)
(Daily+Sunday)
112

= who Own an RV or MOTOR HOME

Items/services household currently has (HHLD): RV (motor home)

® PHOENIX

l “ Share of Everything

for Anything _



"Advertising Actions"

P35+ who Own an RVor MOTORHOME (Shopped/Visited/Bought past 3mos Due to Ads
on %)

Websites 66,626,630

Social Media goesien

Direct Mail Se 344 048

Broadcast, Cable, & Sat TV

29,705,867 15.6%

Video Streaming Services 27,220,464 T

Local AM/FM Radio gretrymmn 5%
Newspapers
Podcasty
Billboards UsA
Audio Streaming Services

m P35+ who Own an RV or MOTOR HOME (Shopped/Visited/Bought past 3mos Due to Ads on %) m P35+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA ScarboroughR22025:Sep24-Aug25 Qualintab: 732 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Allrights reserved. Soe a . al for Anything «

Items/services household currently has (HHLD): RV (motor home)



"Advertising Actions"

P35+ who Own an RV or MOTORHOME (Shopped/Visited/Bought past 3mos Due to Ads

on %)
Social Media NPT
W ebsites 7

Direct Mail 1790072

Broadcast, Cable, & Sat TV

Local Broadcast TV  seSiges
Cable TV Networks =~ ~ 15.1%
Newspapers
Billboards

Audio Streaming Services |
e il
Local AM/FM Radio CIICAGO
LR ——

m P35+ who Own an RV or MOTOR HOME (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P35+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CHICAGO DMA ScarboroughR22025:Sep24-Jul25 Qualintab: 62

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Allrights reserved. Soefa.al for Anything =

Items/services household currently has (HHLD): RV (motor home)



"Advertising Actions”

P35+ who Own an RV or MOTORHOME (Shopped/Visited/Bought past 3mos Due to Ads
on %)

41.9%

1,542,161 37.9%

Direct Mail 1174715
Social Media 1,705,694
Websites 2
Broadcast, Cable, & Sat TV 1.100.702 57.0%

Local Broadcast TV 710,789 17.5%
Cable TV Networks 741185
Local AM/FMRadio =S 17.0%

Billboards

Video Streaming Services
Newspapers
Podcasts

Audio Streaming Services

418,365 10.3%

688,655 16.9%

475,204 11.7%

WASHINGTON, DC
8:19

417,965 10.3%
m P35+ who Own an RV or MOTOR HOME (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P35+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

WASHINGTON,DC DMA ScarboroughR22025:0ct24-Aug25 Qual Intab: 92 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Allrights reserved. Soe a.al for Anything =

Items/services household currently has (HHLD): RV (motor home)



Websites

Social Media

Direct Mail

Broadcast, Cable, & Sat TV
Cable TV Networks

Local Broadcast TV

Video Streaming Services

Podcasts

"Advertising Actions"”

P35+ who Own an RV or MOTORHOME (Shopped/Visited/Bought past 3mos Due to
Ads on %)

EREED 36.2%

1,213,298 37.7%

851,193

684,512 21.3%
432,708 13.5%

367,477 4%

Local AM/FM Radio

426,052 13.2%

444,705 13.8%

Newspapers
Audio Streaming Services

Billboards

.11.
337,358 10.5%
289,192 9.0%
198,625 6.2%

SEATTLE-TACOMA

= P35+ who Own an RV or MOTOR HOME (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P35+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

SEATTLE-TACOMA DMA  ScarboroughR22025:Sep24-Jul25 QualIntab: 225 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright ©@ 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. soe a'al for Anything «

Items/services household currently has (HHLD): RV (motor home)



Websites

Direct Mail

Social Media

Broadcast, Cable, & Sat TV
Cable TV Networks

Local Broadcast TV

Newspapers

"Advertising Actions”

P35+ who Own an RV or MOTORHOME (Shopped/Visited/Bought past 3mos Due to Ads
on %)

©
@
o)
°
B

1,136.759
97.’8,560 29.1%
1,074,873 31.9%
681,900 20.2%
457,453 13.6%

487,417 14.5%

381,368 11.3%

Local AM/FM Radio

436,222

13.0%

Video Streaming Services
Billboards
Podcasts

Audio Streaming Services

PHOENIX DMA Scarborough R22025:Aug24-Jul25 Qualintab:
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Allrights reserved.

358,118 10.6%

261,773 7.8%

289,119 8.6%

® P35+ who Own an RV or MOTOR HOME (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P35+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

103 Share of Everything

for Anything =

soefa.ai

Items/services household currently has (HHLD): RV (motor home)



